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State of the Industry: Changing but Unbroken

M&A GURU ON WHAT'S DRIVING DEALS

“Innovation is even more important
but may be incremental and more What are the drivers behind M&A in the payments industry broadly and in the
focused on the business model and prepaid sector specifically?

more efficient operations as op-
posed to paradigm-shifting ideas
that pose unknown risks and
regulatory threats,” Hanson says.

Why Are We Still Talking
about Awareness?

The industry also continues to
face an awareness and perception
problem, despite high satisfaction
among consumers who've used
prepaid products. Sixty percent
of U.S. consumers have used a
prepaid card in the last 12 months,
with gift cards leading usage (44
percent), followed by rewards/
incentives (15 percent) and GPR/
payroll (12 percent), according to
GfK research. With plenty of room
to further penetrate the market—
40 percent of respondents hadn’t
used a prepaid card—results
around willingness (or not) to
recommend prepaid to a friend,
suggest the industry may be suffer-
ing from a lingering image prob-
lem, according to study author
and GfK Executive Vice President
Tom Neri.

GfK surveyed 1,000 online con-
sumers representative of the U.S.
population from May 30-June 2,
2014; and again Feb. 13-17, 2015.
After narrowing the field to 609
prepaid users, GfK found that 65
percent or more consumers across
income brackets were satisfied with
prepaid cards. Yet, when prepaid
users were asked if they'd recom-
mend prepaid to a friend, the
responses were more mixed.
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